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Ahundred years ago, state parks were barely an idea in Oregon, little g §
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Parks and Recreation officially became an independent agency in 1990 - & : ”
with meach fanfare and publc engagement Today, e ke [ [ & (©) - < f g A E Cous ey
comprises 254 park properties and more than 100,000 acres. p - ! i S > . MAYAKING/ REACHING THE BEACH
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1In 2022, we invite you to join us in Celebrating this milestone. It's a year fomiy, and - -
to reflect on the past 100 years and look to the future as we work to Seropensislopariutts 100000

preserve this kegacy for the next generation.
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ive back to the parks you love.
100 projects for 100 years
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Since 1999 the Oregon Lottery has transferred
over $900 million to help fund the usage,
maintenance and investment in the future of
our state parks system.

Media spending totaled $385,000 with a
negotiated $43,000 in added value.

12.8 Million digital impressions — 100,000 clicks
150,000 Second Chance entries

This campaign tipped our mobile app over
400,0000 registered users.

80% Oregon Lottery approval rating.

Al Faussett’s story (an ad) was shared over 500
times.

And (Shad — 1, Alex from A&I — 0) the tickets
sold out a month earlier than projected.
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