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Digital Innovation
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AR: Utilizing new tech to drive “immersive” attention

http://drive.google.com/file/d/16tb8NxLCSbTl5skIA39MuhG3EbEP6_zq/view
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Custom integrated experiences
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Mini-games peak player interest
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And enrich player experience with rewards



Bridging Social, Digital and Experiential
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Driving cultural relevance via Reels
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Putting real people at the forefront
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Tying social content to current campaigns

http://drive.google.com/file/d/1HiKz3sew5CDHQxf_iCZNsqtzNTBz3dqZ/view


Social Activations and Beyond
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Content Creators 
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Leveraging Content Creators to amplify our education story
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With a shared desire for supporting and inspiring higher 
education

DACIA CHAFFIN 
WIENDAGT

@dacialea

BELINDA MERRIN
@inquiettrust

AMBER SHIMEL
@ambershimel

KATERINA SABA
@katerinasaba

NICHOLE ANTOMATTEI
@the.homely.crew
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https://www.instagram.com/p/CrBmDTGMvle/
https://www.instagram.com/p/CsBx_JpL_94/
https://www.instagram.com/p/CrbJXUmOvNk/
https://www.instagram.com/p/Crlf8ehrlTI/
https://www.instagram.com/p/CtaFfgwJNEj/


Digital Out-of-Home
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Shifted to 100% Digital OOH
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THANK YOU
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