
A s h l e y  M c N a t t ,  D r P H ,  M A ,  M a r k e t i n g  &  A d v e r t i s i n g  D i r e c t o r

AR Lottery  +  C lub  App Relaunch:  
Market ing  & Engagement  Strategy  Over v iew



OBJECTIVES

• ASL Brand and Marketing Efforts on App

• ASL App Then vs. Now

• Marketing App Strategy

• Next Steps





ASL MARKETING ON OLD APP

• Player’s Club 

• Newsletters

• E-Blast

• Push notifications



CLUB APP (PREVIOUS VERSION)

• View winning number and jackpots

• Sign-up to receive notifications

• Find retailers 

• Points for Prizes® store

• Enter or scan tickets into Club



             AR LOTTERY + CLUB APP



ONBOARDING SCREENS



ONBOARDING SCREENS



AR LOTTERY + CLUB APP MARKETING STRATEGY

• Objectives:

• App Installs – Apple App Store

• Awareness – Meta 

• Point - of - Sale 

• Player’s Club Communications

• Push notifications 



APPLE APP STORE CAMPAIGN

March 15 – June 30, 2023
• Total cost: $6,066.55
• Impressions: 322,927
• Total Taps: 2,123
• Total Installs: 983
• Conversion Rate: 46%



META CAMPAIGN

• Total cost: $6,066.55
• Avg. cost per download: $6.17
• Avg. cost per tap: $2.86
• Impressions: 829,551

• Reach: 312,833
• Cost per 1,000 people reached: 

$5.22

• Clicks: 1,189 
• CTR: 0.14% 
• CPC: $1.37

March 15 - April 30, 2023



PAID SOCIAL EXAMPLES



ORGANIC (BOOSTED) EXAMPLES



POINT-OF SALE



TICKETS

TICKETS



CLUB EMAILS,  PUSH NOTIFICATIONS, & NEWS

• Email go-live
• App Push Notifications

• Coming Soon
• Countdown
• Download

• Club News



SUMMARY

• ASL launched improved mobile app February 

• Multi-faceted marketing approach to inform players, the 
public, retailers, and the media about new app

• App installs

• Awareness

• POS

• ASL Players Club

• Push notifications



NEXT STEPS

• Regularly include App and Club in Marketing Plan

• Plan strategy to utilize Optimove to identify lookalike target audiences for 

people that are a part of the Club to continue growing player audience.

• Strategically flight campaigns throughout the year in the app stores to 

encourage downloads.

• Have a continued presence on organic social and website to                   

ensure visibility. 



Questions?
Ashley McNatt, DrPH, MA

Ashley.Mcnatt@arkansas.gov
501-683-1866

mailto:Ashley.Mcnatt@arkansas.gov
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