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@ Understand Restrictions and Guidelines
@ Problem Solving is Key
@ Continue to Evolve Strategy




Looks Fun!
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Strategic “Love Community Gam|f|ed
Letter” Partnerships Collabs




Takeaways N

@ Identify Your Values @ Explore New Channels

@ Start Small & Move @ Be Flexible

Fast

@ @ Protect your investment

Collaborate O
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Brittany D'Haenens

Senior Director of Marketing
bdhaenens@hoosierlottery.com / 317-264-4694

Dustin Thompson

Sr. Manager, Digital Marketing
dthompson@hoosierlottery.com / 317-801-1229
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