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THE CASE FOR

INNOVATION





INNOVATIVE ORGANIZATIONS
G R O W  F A S T E R

+20.7%
20% LEAST

INNOVATIVE

+35.4%
GLOBAL

AVERAGE

+62.2%
20% MOST

INNOVATIVE

Anticipated revenue growth 
rates over the next five years.



U.S. lotteries with a significant amount 
of PBL Innovations experienced 

stronger instant sales growth 
over the past five years.

INSTANT SALES GROWTH 
F Y 2 3  V S  G Y 1 8

Lotteries with 15%+ 
game launches 

with a PBL innovation 
over the past 5 years

51%

U.S. Average

36%



CROSSWORD 
I N T R O D U C T I O N



CROSSWORD 
T O D A Y

14%
OF LOTTERY

SALES

31%
OF LOTTERY

SALES

SOME AS HIGH AS



iLOTTERY
Before NPi

FY2014 iLOTTERY SALES 
*Average of US states with iLottery

99.6%

0.04%



Sources: iLottery Bets from NPI sales reports, Total lottery sales from lottery annual reports

iLOTTERY NPi





ELEVATE 
T H E  F A M I L Y

147
TEN WEEK FAMILY 

INDEX



ELEVATE 
L O W E R  P R I C E  P O I N T S

159
TEN WEEK INDEX
$1 PRICE POINT



SCRATCH FX DUOS



SCRATCH FX DUOS





N E W  S O L U T I O N S  T O  S U P P O R T  
E X I S T I N G  R E T A I L E R S  A N D  E X P A N S I O N



+$11.5M
NEW SALES

SINCE LAUNCH



B E F O R E A F T E R

+11.5%
SALES

INCREASE



17%
AVERAGE SALES 

INCREASE



FRICTION FREE



Pollard Banknote Limited Proprietary Information

SOLVING FOR 
SELF SERVE



INNOVATION IS THE ABILITY TO 
SEE CHANGE AS AN 

OPPORTUNITY – NOT A THREAT.
S T E V E  J O B S



IS IT RISKY TO INNOVATE? 
O R IS IT MO RE RISKY NOT TO ?
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