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PERFECT PAIRINGS 
AND MAINTAINING MOMEMENTUM 

Shel ly Ger te isen
Flor ida Lotter y Director of Product 
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Cross -Se l l ,  I nc rease  Average  Spend,  Convers ion  th rough Tr i a l  
P lay  Marke t ing  and  Budge t  Ef f i c ienc ies

9 2 % FO U N D  F R E E  
G A S  A P P E A L I N G

7 9 %  C O N F I R M  
P R O M O S  A S  

P U R C H A S E  D R I V E R

L I F E T I ME  G A ME S  
/  P RO MO  P R I Z E S  

Coupled with 82% appeal of 
Vehicles as Prizes

Players stated promotion offer led 
to purchasing a Lottery ticket

Pair the lifetime prize theme for 
Lottery games with a “for life” 

promotion prize

DATA DRIVEN PRODUCT PAIRING



3

Feb. 2023 - 2nd $50 Launch

• Millionaire/Life Positioning

• Future need promo/sales 

stimulation
Refresh WEEK FOR LIFE FOG with 

new YEAR FOR LIFE positioning –

July 2023

Summer 2023 Promotion 

• 10 New Vehicles 

• Free Gas Prizes 

MAINTA IN  MOMENTUM 
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32% Awareness

1.6M tickets entered/35 days

45k Tickets entered daily

$19M+ in Sales

45k Players

35 average tickets entered per 

player

$425 spend per player

33% increase in spend over 

prior Bonus Play



GAMES PURCHASED DURING PROMOTION

11%

43%

46%

Cash4Life

Year for Life Scratch-Offs

Both

EVER PLAYED GAMES BEFORE PROMOTION

51%

27%

14%

8%

Played both before

Played For Life Scratch-Offs before

Played Cash4Life before

These games were new to me 

33%

42%

67%

58%

I PURCHASED SPECIFICALLY TO 
ENTER

NORMALLY BUY, THERE JUST 
HAPPENED TO BE A PROMOTION

DURING THE FREE RIDE AND FUEL FOR LIFE PROMOTION, DID YOU…

35%

40%

63%

58%

I PLAYED MORE I PLAYED THE SAME AMOUNT I PLAYED LESS
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FREE RIDE AND FUEL FOR LIFE
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A V E R A G E  W E E K L Y  S A L E S P E R  C A P I T A  S A L E S

Pre-Promo

Promo

Post-Promo

CASH4LIFE AND $50/LIFE 
AVERAGE WEEKLY SALES



8

$18,046,040 $17,507,876 $16,974,030 $17,678,940 
$16,232,535 

$86,439,421 

$20,257,096 $19,653,266 $18,643,021 $18,714,556 $17,817,674 

$95,085,613 
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MONOPOLY DOUBLER FOG 2022 YEAR FOR LIFE FOG 2023

SUMMER FAMILY OF GAMES $1 TO 
$10 SALES
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YEAR FOR LIFE

+ CASH4LIFE

+ FUEL FOR LIFE

$15,841,122.36 in Sales over 
Expected



$1.7M 

10

54%

$2.7M

$0.00
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First 6 Week of Sales Same Time Year Prior

$10 CASH POP LAUNCH



14%

AWARENESS  OF  NEW 
$10  PLAY

General Public 

85%

LIKEL IHOOD TO  
PLAY  $10

Among CASH POP players

32%

CONSIDER AT ION  TO  
PLAY

Non CASH POP players 
who would or may 

consider

63%

IMPACT  ON  PLAY  TO  
$10

CASH POP players who 
said they will play more 
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CASH POP LAUNCH TRACKING RESULTS
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11%, $1 

24%, $2 

64%, $5 

SALES % BREAKDOWN BY PRICE POINT 
BEFORE AND AFTER
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25%  FLOR IDA  
LOTTO  

30% MEGA 
M ILL IONS

42% 
POWERBALL

Increase in $10 or more transactions

CASH POP
20%

FLORIDA LOTTO
25%

MEGA MILLIONS
21%

POWERBALL
34%

Raffle by Game – Week 5

11.44%

9.38%

7.97%

POWERBALL

MEGA MILLIONS

FLORIDA LOTTO

CASH POP

71.21%

Raffle Tickets Issued by Game - Overall

$500 LIMITED – TIME RAFFLE



54% sales increase in 6 weeks with $10 introduction

+  1.5% increase in weekly sales with limited-time Raffle

$15 million in additional sales in first 12 weeks
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6 weeks before $10 launch

6 weeks after $10/before Promo

6 weeks during the Promo
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$16,000,000

$18,000,000

$10 CASH POP

+ LIMITED-TIME RAFFLE

$37,000,000 in Sales 
over expected 



$4,000,000 in instant-win Shopping Spree gift cards 

Chance to win up to $20,000!

50,000 BOGO Jackpot Triple Play with Combo Coupons

50 Bonus Entries when you enter the family of tickets
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PERFECT PAIRING
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CASH CASTLE (SPRING 
2024)

$1 MILLION CA$H CASTLE 


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16
	Slide Number 17

