
Maximizing Reach 
and Engagement
A Meta Case Study on Spanish -Language 
Video Ads for the Florida Lottery



Sydney Parker
North America, Lottery Specialist

Contact Email: sparker8@fb.com
Contact Phone: 650 -505 -7713

Sydney Parker

Account Manager, Meta Platforms

Washington, D.C.



Every Florida 
Lot t e ry support s  
e duca t ion 
t hroughout  t he  
s t a t e  of Florida

YEAR FOR LIFE 
gam e  launch wit h 
English and  Spanish 
language  re ach and  
e ngage m e nt  
cam paign on Me t a  
P la t form s

Cam paign d rive s  
b rand  aware ne ss  
and  purchase  
int e nt  am ong  
Spanish-language   
aud ie nce

THE STORY THE SOLUTION THE RESULTS



$45 billion
contributed to Florida education 
since 1988, helping to send over 
983,000 students to college through 
the Bright Futures Scholarship 
Program

3,700+ millionaires
created by the Florida Lottery since its 
inception in 1988

• THE STORY

THE STORY



• To promote its family of games, the Florida 
Lottery partnered with its agency of record, 
PPK, on a multi -pronged strategy that 
included TV and digital ads.

THE SOLUTION

• The digit al cam paign served Spanish-
speaking ads  in Florida and using culturally 
re levant  creat ive  t o drive  awareness  and 
purchase  int ent .

• The t eam  used Meta’s  Advantage+ cam paign 
budget  feature  t o opt im ize  spend across  t he  
best -perform ing ad se t s  in real t im e.
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META BRAND LIFT SOLUTION: HOW IT WORKS
AN EXPERIMENTAL APPROACH TO DETERMINE THE INCREMENTALITY OF YOUR ADS

R A N D O M I Z E  G R O U P S D E L I V E R  A D S

D E L I V E R  P O L L S A N A LY Z E  L I F T

Test

Control

Facebook Ads

No Facebook Ads

Lift studies use randomized test and control groups, with some people who will not see ads for your campaign. Testing can sometimes result in a smaller-sized test audience with comparatively higher CPMs.



META BRAND LIFT SOLUTION: HOW IT WORKS
AN EXPERIMENTAL APPROACH TO DETERMINE THE INCREMENTALITY OF YOUR ADS



Ad
Recall:
+5.7 -point lift among 
Spanish -speaking adults

Brand 
Awareness:
+5 -point lift among 
Spanish -speaking adults

Purchase 
Intent:
+6.7 -point lift among 
Spanish -speaking adults

THE RESULTS



“Meta plays a pivotal role in helping diversify our client’s 
multilingual business objectives. 

Being able to promote the Florida Lottery’s games via ads in 
various languages helps reach desired audiences, drive business 
results, and provide players with a positive experience.

We will maintain the momentum by continuing to leverage brand 
lift studies and finding deeper insights into our strategies.” 

- Nicholas Stoeckle , Executive Director, Strategy + Innovation, PPK

CLIENT TESTIMONIAL


234165699551151





Meta Lottery 
Playbook
Download our 2023 Meta Lottery 
advertising playbook

TO LEARN MORE



Please reach out to your Meta Representative, 
or myself, with any questions

THANK YOU!

Contact Email:   sparker8@fb.com
Cont act  P hone : 650 -505 -7713
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