
2023: Hawkeye Scratch 

Tickets Come to Life
Presented by Kassandra Trenary

Director, Marketing & Advertising



2



Partnership
IRONMEN PATIO SUITE

More than just tickets and ads…
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Kinnick Stadium
One-of-a-Kind Experience

2019: Gridiron Giveaway 

 ($2 Powerball)

2021: Prize Zone Electric 7s 

($10 Electronic 7s Scratch)

2022: Prize Zone Cash 

 ($10 Cash Scratch)

2023: ????
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Retail Partner Involvement
Hy-Vee
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Creative
KICKOFF TO KINNICK
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Media Mix 
KICKOFF TO KINNICK

12 Week Promotion

 Broadcast

 Cable

 Radio

 CTV

 Pre-Roll

 YouTube

 Streaming Audio

 Digital Display

 ESPN

 Meta

 Snapchat
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Media Performance
KICKOFF TO KINNICK

Over 25 million impressions

Nearly 30 thousand clicks

Less than $14 CPM
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Key Media Metrics
KICKOFF TO KINNICK

Cost Per Entry

Entries/Media Spend

Cost Per New 

Member New

Members/Media Spend

1 2 3

Return on Ad Spend

Sales/Media Spend

The Kickoff to Kinnick successfully drove an outstanding ROAS 

(directionally) and outperformed KPIs by more than 30%. 

368%

ROAS

$174.30

COST PER NEW MEMBER

$14.37

COST PER ENTRY
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Email & CRM Activity
Iowa Lottery VIP Club
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Lottery Metrics
KICKOFF TO KINNICK

New Members

4,935

Total Entries

59,839

1 2 3

Ticket Sales

$3,166,800



Promotions
2019: Gridiron Giveaway ($2 Powerball)

2021: Prize Zone Electric 7s ($10 Electronic 7s Scratch)

2022: Prize Zone Cash ($10 Cash Scratch)

2023: Kickoff to Kinnick ($5 Tigerhawk Scratch)

Trend Analysis
KICKOFF TO KINNICK
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22%
Decrease in CPM

25mm
Impressions

1 2

3%
Growth in New 

Members
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3 4

27k
Site Visitors

Campaign Success
KICKOFF TO KINNICK
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Not just 

one 

ticket… but 

two…
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17Thank You!
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