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Digital Strategies That Keep Customers Coming Back



Brands That Keep You Coming Back

If Condition is 
True

If Condition 
is False
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Infinite Loop



Allwyn North America

¹CY 2023 Unaudited Financials

$7.8 Billion
2023 Revenue¹

130 Million+
Player Market



Allwyn North America

Operate
and advise 

lotteries

Build and 
support digital 

platforms

Create engaging 
digital game 

content
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Brands That Keep You Coming Back



The Infinite Journey

A Sticky Experience

Discover

Consider

Purchase

Use

PRODUCT DIGITAL TOOLS MARCOM OFFERS



Allwyn North America Operating Partnership



How Do We Get Players in the Loop?



Jaw Dropping Jackpots 
Create Initial Engagement

Sticky Experience



Jaw Dropping Jackpots
Create Initial Engagement

Sticky Experience

Mega Millions Powerball

Avg Past Month 
Participation

July 2020 - June 2022
July 2022 - March 2024

17%
Increase in Average Past 

Month Participation

Illinois Lottery Brand Tracker, July 2020 – March 2024



Engage by Offering a Convenient Utility 

Sticky Experience



Engage by Offering a Convenient Utility 

Sticky Experience

43%
Increase in Average 

Lottery Tickets Scanned
During the $1B Jackpot 

Periods

Allwyn Atlas, Illinois Lottery App Ticket Scans July 2022 - April 16, 2024



Re-Engage, but No-Commitment Required

Sticky Experience



Re-Engage, but No-Commitment Required

Sticky Experience

1 in 10
Average App Users that 

Scanned PB/MM for the First 
Time Entered Sweepstakes

Allwyn Atlas, Illinois Lottery App Ticket Scans and Sweepstakes Entrants July 2022 - April 16, 2024
Allwyn Atlas, Illinois Lottery Sweepstake Entrants and iLottery Registration July 2022 - April 16, 2024

30%
Average Number of

Non-iLottery Sweepstakes 
Entrants that Register for 

iLottery



Reach People Where They Are

Sticky Experience



Reach People Where They Are

Sticky Experience

35%
Higher CTR on Average 

than Evergreen Ads

Illinois Lottery Paid Media Results July 2022 - April 16, 2024



Sticky Experience
Incentivize Conversion 
With Personalized Offers



Sticky Experience
Incentivize Conversion 
With Personalized Offers

$17.73
Cost Per Acquisition

Allwyn Atlas, Illinois Lottery CPA July 2022 - April 16, 2024



Sticky Experience
Maximize Player Value Games Experiences



Sticky Experience

Diversify Look 
and Feel



Sticky Experience

Increase Value 
for Increased 

Spend



Sticky Experience

Recognize 
Upsell 

Opportunities



Sticky Experience

Minimize 
Jackpot 
Fatigue 

Gradually

RECORD 
JACKPOT
BIGGEST
JACKPOT

EVER!

RECORD 
JACKPOT
BIGGEST
JACKPOT

EVER!

RECORD 
JACKPOT
BIGGEST
JACKPOT

EVER!



Sticky Experience

Innovate
Innovate
Innovate



The Infinite Journey

Sticky Experience





Thank you!
TINA WOLF
tina.wolf@allwyn-northamerica.com
200 W. Jackson Blvd., Suite 1100
Chicago, IL 60606

BRAD HEATHCOTE
brad.heathcote@allwyn-northamerica.com
200 W. Jackson Blvd., Suite 1100
Chicago, IL 60606
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