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iLottery officially
a teenager!
Launched in the US in 2012
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Gamification and Loyalty Personalization AI Machine Learning
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Allwyn Platform 
Components
Power iLottery growth



Loyalty and Personalization

JUST IN: A Cash Castle 
Jackpot Win!
The Twenty 20s Jackpot is hot 
on its heels and growing. 
FastPlayTM Jackpots update 
every 2 minutes! Play now

now
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Case Study:
CRM incrementality & measuring GGR impact

Control Group CRM group

Base spend per player

GGR incrementality

25%



More Personalization
A/B Test Examples
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Promotion & Bonuses
Opted facilitate deeper,

more rewarding player engagement

Set missions/challenges

Distribute rewards

Personalized, targeted promotions

Continuous promotions

View performance and manage expenditure



Case Study
Identifying profitable FastPlay bonus recipients

ROI Compared to Promotional Costs



Retail Promotions
Engagement



Online 
Merchandising



Enhanced Player Experience
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Digital Game Experience






Thank You
Monika.McMahon@Allwyn-NorthAmerica.com

222 Merchandise Mart Plaza
Suite 2300
Chicago, IL 60654
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