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oMega Millions

oPowerball
oPick 3 Y

@
oPick 4 S 2

oPalmetto Cash 5
oCash Pop




CASH POP

Pops Played SC Average
1 79.07%
2 9.13%
oCash Pop launched in SC in . e
January 2022 5 2.49%
6 0.68%
oWager amounts: 7 0.38%
8 0.23%
o S1 9 0.10%
0.15%
o 92 0.03%
o S5 0.02%
0.01%
o 510 0.01%

0.96%

Avg. Pops Played 1.59 1.46




CASH POP PERFORMANCE

oRoughly S70M per
year, 3% of total
sales

067% payout

050.25 WPC (1%t in
U.S.)

oHistorically strong

Q3




CASH POP PERFORMANCE

@ Total Sales CFY @ Total Sales PFY

oRoughly S70M per
year, 3% of total
sales

067% payout

0$0.25 WPC (1% in
U.S.)

oHistorically strong

Q3
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50.7bn  $0.66

S0_6bn

S50.5bn

S0 4bn

S0.3bn

50.2bn

S0.1bn

50.0bn

0.2 Thbn

&0 2 1bn

0 1 7hn

0 12bn $ﬂ| 13bn

..]. 06 '_Tpu} 05bn $0.04bn $0.03bn
- B B —

Game Type




PLANNING & SUPPORT



PROMOTION PLANNING

+
PARAMETERS:
oWinning payout doubled on 7 A gt
every 15t ticket
oNo qualifying purchase s .

OQZ: 9/29/24'1/4/25 EN -:-—I+—-

X South Carolina
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uallottery



PROMOTION PLANNING

olGT provided a costing tool for forecasting sales

“Edit the cells with PINK ¢ just assumgtions.

POP

Markup Promo Tool

584,110

Scenario Avg. Daily Sales $209,781 RESET B7.2% §209,781

2nd MARKUP

a0 Avg. WPC Sales $0.28 Sales Lift

Remowve 2nd Markup |

Evening
Midday

Period Sales Payout ($) Payout (%)

Sun Baseline (non-Prom o) $18,880,271 $12,689,781
Maon
+

Wed

Thu
i . e Incremental Amount $3,209,646 $3,122,521
BT R L 1 h ¢ Sat
P )




SALES COMPETITION

olnternal competition among LSRs to
increase regional sales

O

O O O O

Push for the sale at POS
Player education

Winner awareness
Competitions among retailers
Incentivized with merchandise

* SC Education Lottery

Cheers to winning 2X more! This CASH POP player at the 7 Eleven in
Rock Hill is excited about the CASH POP DOUBLER promotion!




PRINT & DIGITAL ASSETS

oPID, POS at retail

oSocial posts

oPlayers’ Club Rewards
App
oOutdoor Signage
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LISTED PRIZE AMOUNT

ED IF

WILL BE DOUBL

YOUR NUMBERIS DRAWN I T W
141 l l I ! I< .. '

Thu,
5

7290-023235072-210745 I : -
------ For a limited time, starting September 29th, if

your ticket has a 2X indicator, and your number
is drawn, the prize listed will be DOUBLED!

. X South Carolina Overall odds of winning: 1in 15.
sceducationlottery.com r . z E
<Educat|on Cash POP Doubler promotion is scheduled

ﬂ X u il Nl.ottery to begin with the 8/29 draw.
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'n d . Cash POP Doubler promotion is scheduled
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Overall odds of winning: 1in 15.

Cash POP Doubler promotion is scheduled
to begin with the 8/29 draw.
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YOUR
WINS!

Overall odds of winning: 1in 15.

Cash POP Doubler promotion is scheduled
to begin with the 8/29 draw.



REWARDS SUPPORT

+.
HEE RS S -
+

For a limited time, lucky CASH POP players can win twice as much cash! Select

S, tickets will randomly feature a 2X multiplier, doubling your prize if you win.
a c I eve m e n s Imagine winning $1,000, $2,000, $5,000, or even the $10,000 top prize!

Daon't miss out on this incredible opportunity. The CASH POP DOUBLER promaotion
ends January 4th.

oTargeted emails and in-app
messages TﬂIS WEEK'S ACHIEVEMENTS

4 L y

Scan Your Ticket
HIT SERIES CASH POP
4 Enter $30 worth of eligible HIT Scratch- Enter $10 worth of eligible Cash Pop
+ Offs for an opportunity to earn SCEL tickets for an opportunity to earn SCEL
Coins. Coins.
End Date: November 24, 2024 End Date: November 24, 2024
+ T

| 51 .: JDLEN The app and website will show your progress toward each ACHIEVEMENT.

N
udlotiery VIEW ACHIEVEMENTS m
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RESULTS: PLAYER BEHAVIOR

oSlight increase in S5 wagers
oHigher average cost per pop

PEOMO

Edication




RESULTS: PLAYER BEHAVIOR

STLY PQ |[PROMO
79.94%  80.07% 81.89%
9.23% 9.29% 8.62%
4.27% 4.33% 3.82%
2.25% 2.23% 1.95%
2.20% 2.12% 1.91%
0.64% 0.60% 0.56%
0.34% 0.35% 0.28%
0.20% 0.20% 0.16%
0.08% 0.10% 0.07%
0.13% 0.14% 0.13%
0.03% 0.04% 0.03%
0.02% 0.02% 0.02%
0.01% 0.01% 0.01%
0.01% 0.00% 0.01%
0.65% 0.51% 0.55%

oFewer pops per ticket

1
2
3
4
5
6
7
8
9
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RESULTS: PLAYER BEHAVIOR

oDecreased average ticket cost




RESULTS: SALES

Sum of CASHPOP_SALES, Earliest Week_End_Date, Avg Cash Sales Between Min and Max Dates

BY FISCAL_YEAR. WEEK INDEX

Fiscal Year @Fy22 @FY23 @Fv24 @FY25
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RESULTS: SALES

Sales, Date
BY EY, WEEK

FY oFY25 @oFY24 @FY15
512M




RESULTS: SALES

Total Sales $17,067,434 $17,717,323  $22,069,422

024.6% sales increase Average Weekly Sales  $1,219,102  $1,265,523  $1,576,387

026.6% wager increase Weekly Per Capita $0.23 $0.24 $0.29

Promo Lift vs Period 29.3% 24.6%

Total Wagers 3,049,967 3,209,381 4,063,273

SVAN Promo Lift vs Period 33.2% 26.6%




RESULTS: MARGIN

Promo Period

FY25 Sales $22,111,897
FY24 Sales S17,047,247
Sales S Lift S5,064,650
oPromo payout = 71% Sales % Lift
oMargin = 3% Lift FY25 Prizes $15,665,344
FY24 Prizes $10,769,365
Prizes Lift $4,895,979
FY25 Margin $6,446,553
T FY24 Margin $6,277,882
A e Margin S Lift $168,671

= | Margin % Lift | 3%




Q3 & TAKEAWAYS



TAKEAWAYS: Q3 PLAYER BEHAVIOR

oMaintained $4.06 average cost
per pop

PROMO

Edication




TAKEAWAYS: Q3 PLAYER BEHAVIOR

oAverage ticket cost lower
vs Promo and Q1




TAKEAWAYS: Q3 PLAYER BEHAVIOR

STLY PQ |PROMO| Q3

79.94%  80.07% 81.89%  82.04%
9.23% 9.29% 8.62% 8.49%
4.27% 4.33% 3.82% 3.84%
2.25% 2.23% 1.95% 1.96%
2.20% 2.12% 1.91% 1.85%
0.64% 0.60% 0.56% 0.56%
0.34% 0.35% 0.28% 0.29%
0.20% 0.20% 0.16% 0.18%
0.08% 0.10% 0.07% 0.07%
0.13% 0.14% 0.13% 0.13%
0.03% 0.04% 0.03% 0.03%
0.02% 0.02% 0.02% 0.02%
0.01% 0.01% 0.01% 0.01%
0.01% 0.00% 0.01% 0.01%
i 0.65% 0.51% 0.55% 0.53%

oMaintained 1.45 pops per ticket

1
2
3
4
5
6
7
8
9
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TAKEAWAYS: Q3 SALES & MARGIN

Promo Sales Lift

Ql S 1,262,251

Q3 $ 1,503,260
Avg Wkly Lift $ S 241,008
Avg WKkly Lift % 19%

019% increased sales vs Q1

023% increased margin vs Q1

Promo Margin Lift
Ql S 477,643

Q3 S 587,134

Avg WKkly Lift S S 109,491
Avg WKkly Lift % 23%




TAKEAWAYS

oPlayers adjusted their behavior
to take advantage of the
promotion parameters

oNew behavior has mostly
maintained through Q3

+ £s

R TREITRIL 1 ad N . ¢

X South Carolina
¢ -Education

willottery’



TAKEAWAYS

0Q2 was the right time to run
the promotion

olncreased sales and margin
through Q2 and Q3

oBuy-in from sales team and
retailers was anecdotally
beneficial

oExploring other promotion
options like an instant-win
feature for 2026

+ £s

R TREITRIL 1 ad N . ¢

X South Carolina
¢ -Education

willottery’



THANK YOU

Scott Warner
Product Manager
scott.warner@sclot.com

South Carolina

<Education

Wl ottery;
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