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Share positive winner stories
(players + retailers + online) through 
unpaid media and owned channels to 
drive win belief

Timely storytelling while the win is current

Quality vs quantity

Drive Win Belief

P R  O B J E C T I V E S
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W I N N E R  A W A R E N E S S  I M P A C T

• Builds brand reputation

• Attracts media and consumer attention

• Increases product exposure and 
encourages consumer trial 

• Promotes our retailers 

• Generates positive word-of-mouth 
marketing

• Makes people feel good about playing 
our games by building win-belief
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R E T A I L  W I N N E R  S T O R I E S  – T V  C o v e r a g e
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R E T A I L  N E W S L E T T E R  – L o t t e r y  L o w d o w n

5
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R E T A I L  W I N N E R  S T O R I E S
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• Winner anonymity ($250,000+)

• Privacy concerns

• Access to winners

• Timely storytelling

• Supporting imagery 

• Prize center environment

Challenges

W I N N E R  C O N T E N T  C U R A T I O N
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W I N N E R  C O N T E N T  C U R A T I O N

• Send appointment alerts 

• Secure $1M+ winner photos and interviews

• Curate winner content at prize centers

• Activate $1M+ winner phone line

• Utilize anonymity photo props

• Revamp prize centers

Opportunities
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C H I C A G O  P R I Z E  C E N T E R  - B E F O R E
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C H I C A G O  P R I Z E  C E N T E R  - A F T E R



D E S  P L A I N E S ,  F A I R V I E W  H E I G H T S ,  R O C K F O R D ,  S P R I N G F I E L D
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W I N N E R  A W A R E N E S S  - W e b s i t e
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W I N N E R  A W A R E N E S S  – S o c i a l  M e d i a

Impressions 270

Engagements 18

Engagement Rate 6.1%

Impressions 1,834

Engagements 169

Engagement Rate 9.2%

Impressions 30,249

Engagements 4,266

Engagement Rate 14.1%
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P L A Y E R  W I N N E R  S T O R I E S  – R e g i o n a l  M e d i a
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P L A Y E R  W I N N E R  S T O R I E S  – N a t i o n a l  M e d i a
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A B C  W O R L D  N E W S  W I T H  D A V I D  M U I R


01000000-fd27-0228-93eb-08dd82c7e68e_1b81bfd5-d93e-421f-a1c9-b54d281140ae

TtxVVcat

First chunk originates from: Teletrax Detector Video Logging 5.0, WcV0G73250423225300_06, version 3.0, {
  "filename" : "WcV0G73250423225300_0060_06.mp4",
  "origin" : "Detector",
  "inputContainer" : "mpegts",
  "inputVideoCodec" : "mpeg2video",
  "inputBitrate" : "6566 kbps",
  "inputWidth" : 1280,
  "inputHeight" : 720, 
  "inputVideoFramerateAverage" : 59.333,
  "videoFilter" : "yadif=deint=interlaced",
  "outputVideoCodec" : "h264",
  "outputVideoWidth" : 720,
  "outputVideoHeight" : 576,
  "displayAspectRatioStream" : "16/9",
  "displayAspectRatioFrame" : "16/9",
  "outputVideoFramerate" : 29.97,
  "outputClosedGOP" : 1,
  "outputAudioCodec" : "aac",
  "startDateTime" : "2025-04-23T22:53:00.002000Z",
  "endDateTime" : "2025-04-23T22:54:00.029000Z",
  "durationOfLastFrame" : 0.034,
  "nrofDecodableFrames" : 1799,
  "audioStartDateTime" : "2025-04-23T22:53:00.018000Z",
  "audioEndDateTime" : "2025-04-23T22:54:00.041000Z",
  "audioHasGaps" : 0,
  "regularFileStart" : 1,
  "regularFileEnd" : 1,
  "keyFrameOffsets" : [0, 1.001, 1.602, 2.603, 3.604, 4.605, 5.606, 6.607, 7.608, 8.609, 9.61, 10.611, 11.612, 12.613, 13.614, 14.615, 15.616, 16.617, 17.618, 18.619, 19.62, 20.621, 21.622, 22.623, 23.624, 24.591, 25.592, 26.593, 27.594, 28.595, 29.596, 30.597, 31.465, 32.466, 33.467, 34.468, 35.469, 36.47, 37.471, 38.472, 39.473, 40.474, 41.475, 42.476, 43.477, 44.478, 45.479, 46.48, 47.481, 48.482, 49.483, 50.484, 51.485, 52.486, 53.487, 54.488, 55.255, 56.256, 57.257, 58.258, 58.926, 59.927]
}, captured as 720x576, 497 kb/s, SAR 64:45, 29.9867 fps





I L L I N O I S  J A C K P O T  W I N N E R S
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W I N N E R  A W A R E N E S S  R E S U L T S

FY24 Earned Media Coverage in Illinois (July – June)
MM/PB jackpot wins not included

Press Releases TV Radio Print/Digital TOTAL

93 337 221 1,656 2,214

FY25 Earned Media Coverage in Illinois (July – March)
MM/PB jackpot wins not included

Press Releases TV Radio Print/Digital TOTAL

63 288 157 1,215 1,660
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T A M R O N  H A L L  S H O W
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P L A Y E R  W I N N E R  S T O R I E S  – N a t i o n a l  M e d i a
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